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Every business and professional needs to 
decode and answer these seven critical 

questions to build their brand.

Karen Post
simple smarter branding



YOUR BRAND 
IS YOUR 
GREATEST ASSET.
Whether you are a business, 
a nonprofit organization or 
individual, your brand matters.

We are not talking about your logo, tag line or your latest 
promotional campaign either.  Sure those are important elements, 
but your brand is the sum of all you do.

It’s what your market, your customers, colleagues, the media and 
even your personal relationships think, feel and expect from you.

Your brand is the cumulative result of perceptions and realities 
that manifest over time. Creating a reputation and image from 
the visuals, voice, actions, experiences and product/service 
performances you present to your markets.

As entrepreneurs, professionals and business leaders we don’t 
control the final impression of our brands. Our customers, 
colleagues, prospects and other audiences we are connecting 
with do.  We are however driving a large share of those opinions 
and views by decisions we make concerning our brand planning, 
communications and behaviors.

This is where the secret to a great brand comes in. Brand owners 
that get the importance of brand strategy and planning will increase 
their odds of success. They will get more from their marketing 
dollar investments and earn more meaningful relationships with 
customers, stakeholders, employees and constituents. 

The secret to brand success is strategy and it starts with being 
clear on your brand essence. Knowing who you are, what you are 
made up of and where you are going.

This ebook will get you started in the brand planning process. 

Want more? Visit my blog at Karenpost.com/blog for weekly stories, 
ideas and insight to keep your brand growth moving forward. 
Or schedule a chat to explore other ways I can help you. I can be 
reached at kp@brandingdiva.com.
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STRONG BRANDS 
START WITH A 
CLEAR ESSENCE.
Let’s decode and answer these 
seven questions. And in doing so, 
get your brand in better shape.

1      What is your brand purpose? 
Why do you do what you do? Money, fame, social cause, you are 
bored?

2      What are your accountable goals?

Including your mission, your vision and your aspirations

3      What are your brand values? 

What motivates your actions and what do you believe in?

4       How would you like to position your brand 
compared to your competition?

Your answer should address pricing, social and leadership stature.

5       What are 3-4 adjectives that best describe 
your brand personality?

Lady Gaga’s might be: creative, expressive and unexpected.

6      What is your brand promise?
Your brand promise is what you promise to deliver to your 
customers, employees and other stakeholders. A brand promise is 
emotional and is not your product or service, but the end benefit.

7      What is unique about your brand?
If you need help here, check out a blog post I wrote on 49 ways to 
find your unique difference.
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Karen Post is an entrepreneur, international branding authority, 
and author. Her books include: Brand Turnaround: How Brands 
Gone Bad Returned to Glory and the 7 Game Changers that 

Made the Difference (McGraw-Hill); and Brain Tattoos: Creating 
Unique Brands That Stick in Your Customers’ Minds (AMACOM).

Karen can be reached at 813-250-1730 ext. 106 or 
by email at kp@brandingdiva.com.

Author, speaker, branding authority

Business consulting

Hospitality-focused consulting and online learning 
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