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Short Introduction for Karen Post
Karen Post has been building memorable brands that sell products, create loyalty and add value for over three decades. 

She’s also a serial entrepreneur. At the age of 22, she founded her first company, an award winning advertising agency which she led for 20 years. In 1994, she founded a successful litigation communication company. In 1999, she raised millions for a start-up she’d like to forget.


Known by many as "The Branding Diva®", Karen travels around the globe helping businesses, organizations and professionals build and sustain powerful brands,

She has written two books. Her latest is called “Brand Turnaround: How Brands Gone Bad Returned to Glory and the 7 Game Changers that Made the Difference”. Her first book was “Brain Tattoos: Creating Unique Brands That Stick in Your Customers' Minds”. She has been a monthly columnist for Fast Company, and has appeared in business and industry venues around the world including Fox News, Bloomberg TV, the New York Times, Entrepreneur Magazine and Forbes.

Her work has benefited both Fortune 500 companies and emerging businesses along with many industry associations and individual professionals.

Please welcome Karen Post.
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