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Long Introduction for Karen Post
Karen Post has been building memorable brands that sell products, create loyalty and add value for nearly three decades.

At the age of 22, she founded her first company, an award winning advertising agency which she led for 20 years. In 1994, she founded a successful litigation communication company.

Since 2000, Karen has been sharing her branding expertise with global audiences. In 2011, she was proud to have been the first female American speaker to address the Saudi Arabian Airlines’ national conference.
Known as "The Branding Diva", Karen has been called unconventional and bold. She once was featured on the front page of a Houston Daily newspaper wearing a hotdog costume while jumping in a helicopter and also was seen walking on hot coals, in Chicago on a cold rainy Friday night.
Karen has authored two books, her latest “Brand Turnaround: How Brands Gone Bad Returned to Glory and the 7 Game Changers that Made the Difference”. Her first book was “Brain Tattoos: Creating Unique Brands That Stick in Your Customers' Minds”.
She is also a regular contributor to FOX News and has been featured in business media around the world including CBS Early Show in NY, The New York Times, Bloomberg TV, NPR, Forbes and The Financial Times.

Her work has benefited companies that include many Fortune 500 companies and emerging businesses, along with many industry associations and individual professionals.
Whether you are a business leader, an entrepreneur with big dreams, or just somebody who stumbled into the wrong meeting room, you are in for a real treat.
Please welcome Karen Post.
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